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EXECUTIVE SUMMARY 
 

"Dive in Social Entrepreneurship" is a capacity building project financed by the EU under the Erasmus 

+ programme, within the Capacity-Building framework in the field of Youth. Macedonia, Bulgaria, 

Turkey, Greece, Romania, Brazil, South Africa and Costa Rica are partners in this programme. 

 

Belle and Co. is a consultancy working in the social innovation landscape especially focusing on cultural 

and social entrepreneurship in South Africa together with an associate network of consultants across 

Africa. This report serves as a local perspective on this international collaboration.  

 

South Africa, with its 55 million population spread over 9 provinces, this national study covers a sample 

of more than 400 respondents across all provinces. A combination of online surveys, in-depth interviews 

as well as expert focus groups, were the data collection methods of the study. In particular, in-depth 

interviews focused primarily within a township region of the Western Cape, namely Khayelitsha. This 

is important it is recognized as a nexus of South African identities from a linguistic diversity perspective, 

and the fact that the area serves as a critical case study of the socio-historical and political realities 

facing disadvantaged urban communities in South Africa. 

 

Social entrepreneurship in South Africa is at a nascent stage in its development with many people not 

even familiar with the term. Nevertheless, young people desire to break into this field due to personal 

experiences as a means to improve available products and services, change the world, or work 

independently. On this journey various barriers are perceived and encountered such as financial 

restraints and a general lack of training in various skills as well as constraining regulatory frameworks 

and gatekeepers. On the whole, it is evident that people see the need for social entrepreneurship and 

are appealing for greater support to combat the social ills in their various communities. 
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the team of Associates at Belle and Company for lending their skills and expertise to round off this 
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HISTORICAL OVERLAY  
 

 

Figure 1: ‘Vue de Cap de Bonne Esperance’, inset from Simon de la Loubère’s Du Royaume de Siam, French, 1691. 

 

Early explorations 
 

Since 1510, after the Portuguese explorers rounded the Cape of Good Hope, South Africa has been in 

an intense, complex, and multi-complicit economic relationship with Europe, namely the Dutch and the 

British. This multi-complicit history of commerce has included slave trading, land re-allocation, theft of 

land, theft of livestock, technology theft, linguistic theft, forced mineral acquisition, slavery, indentured 

labour, hut tax, forced removals, segregation, educational inequality, imprisonment, exile, religious 

indoctrination, cultural and spiritual decimation, alcohol systems of payment, drug distribution in 

communities, and the distortion of localized histories in order to maintain the economic status quo.  
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Figure 2 VOC. Credit: SA History Online (Article from “Dutch East India Company”, South African History Online) 

 

Colonialist “Entrepreneurialism” 
 

For prolonged periods under Dutch (VOC otherwise known as the Dutch East India Trading 

Company) and British colonial rule, and then later the Apartheid regime, the economic policies 

both directly and inadvertently caused genocide, ethnocide, and, perpetual servitude of the 

local population. 

 

“The VOC was granted a Dutch government charter, which effectively 

guaranteed it the right to the spice trade monopoly in East Asia. However, 

this government charter secured the VOC more than a trade monopoly: it 

gave the VOC the power to colonise whichever territory it desired and 

enslaving the indigenous people according to market requirements and 

VOC political imperatives”.  Source : Dutch East Company, SA History 

Online 

 

What occurred was widespread territorial acquisitioning of land including lakes, rivers, and mountain 

ranges. The imposition of Roman Dutch law still persists today, despite South Africa having gained 

democratic freedom since the release of Nelson Mandela in the early 1990s. What this means is that 

the legal framework maintains the status quo of disenfranchisement of the local people with regards to 
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land ownership and other rights and privileges of the indigene lost during the former colonial and 

apartheid epochs. 

 

 

Figure 3: Former President FW De Klerk hands over power to President Nelson Mandela 

 

Apartheid and post-colonialism 
 

Economics, in its bare-boned manifestation under colonial rule as well as under Apartheid, simply 

meant the subjugation of the vast majority of the indigenous people for the purposes of vast wealth 

generation for the colonial class and white minorities. Since 1994, an open economy, free from what 

once were anti-apartheid sanctions, has resulted in three major phenomena: 

 

o Firstly, the European minority that had the initial infrastructure was better placed to take 

advantage of an open market and has benefited immensely from this;  

o Secondly, the emergence of a petty bourgeoisie class which has come about from a revolving 

door syndrome of internalized corruption in government –e.g. sudden wealth arising from major 

parastatals issuing multi-million rand tenders to affiliates of the ruling party without due process;  

o Thirdly, a prolongation of abject poverty exacerbated by poor service delivery to the majority of 

the unemployed and previously disadvantaged communities in South Africa.  
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Transitional Democracy 
 

Alongside Brazil, South Africa has the largest gap between the poor and the rich in the world. This is 

demonstrated by a Gini Coefficient of between 0.66 and 0.69, making it one of the most consistently 

unequal societies globally. 

 

Since 1994, there have been, despite the challenges mentioned, more hospitals, schools, roads and 

houses built than in any time in its history. Significant breakthroughs in HIV, TB and teenage 

pregnancies have been achieved. However, South Africa still has one of the highest crime rates in the 

world and the second largest incarceration rate only to the United States of America. Since 1994, South 

Africa has enjoyed very good diplomatic relations both regionally and internationally which has ushered 

in bilateral agreements between major Western, Asian, and neighboring countries. With the world’s 

largest platinum and gold resources in the world, South Africa remains a vital cog in the stability of the 

region as well as securing economic respect internationally. However, disappointing, these resources 

are not owned nor are they controlled by South Africans. 

 

 

Figure 4: Townships such as Khayelitsha illustrate the level the dire level of poverty many citizens endure. (David Harrison, MG) 
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Politics and Economy 
 

Most recently, with the shuffle of its Cabinet ministers, including the minister of finance, whose position 

has been shuffled no less than 4 times in the last 2 years, has caused the country to be downgraded 

by credit rating agencies to ‘junk’ status for the first time in its history. Currently, the economy, its fiscus, 

and its future seems uneasy.  

 

Development paradigm 
 

Important to mention are three development trends that the South African working class populas have 

been subjected to:   

o Firstly, large scale government initiatives; 

o Secondly, international aid funneled through government agencies or NGO’s; 

o Thirdly, corporate social responsibility. 

 

Very few large scale initiatives have been both borne and implemented by locals at grass roots levels 

themselves. In this respect, a pervasive ‘victim mentality’ has lodged its way into the consciousness 

of stressed communities that has become used to seeing government, national private corporations, or 

foreign based international consortia, fix their problems. The delayed service delivery by local 

municipalities failing their mandate in alleviating stress, has prompted an increase in a widespread lack 

of faith in political structures. This has been clearly demonstrated by the almost daily service delivery 

protests and strikes flaring up in small communities all over the country. It has been said, that if these 

strikes were to connect with one another, we would be having a revolution on our hands. 

 

Local entrepreneurship is on the decrease, with many preferring to stable environment of a traditional 

9-5 “job”. However, as we enter the “gig” economy, stable jobs are getting scarcer and self-sustainability 

more imperative to navigate an uncertain socio-political environment today.  

 

Business as usual without a social bent, a Pan African focus on a post-colonial actuality, may sink 

the vast potential of a country famously recognized for its political miracle in 1994. 
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YOUTH UNEMPLOYMENT AND SOCIAL ENTREPRENEURSHIP 

IN SOUTH AFRICA 

Definition of Youth 
 

According to the United Nations, “youth or young people” is defined by those persons between 15 and 

24 years of age. Youth is understood as a period of transition from dependence of childhood to 

adulthood’s independence. Or between leaving compulsory education and finding their first job. 

However, the meaning or age range allocated to youth varies in different countries around the world:  

• UN Secretariat / UNESCO 15-24 years 

• UN Habitat (Youth fund) 15 -32 years 

• UNICEF /WHO/UNFPA Adolescent 10-19 years; Young People 10-24 years; Youth 15-24 years 

• UNICEF Convention on rights of child (Child until 18 years old) 

• African Union’s African Youth Charter 15-35 years 

 

Belle and Co. uses the South African definition of youth according to South Africa's 

National Youth Commission Act, 1996, which defines youth from ages 14 to 35 years.  

 

 

Figure 5: A student protest leader, Nompendulo Mkatshwa, holds up her fists as students march through the campus of the 

University of the Witwatersrand in Johannesburg in 2015, during a demonstration against fee hikes. Credit: AFP/Getty 
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Youth Unemployment in South Africa 
 

According to Trading Economics website, the current South African unemployment rate is 26.5%, 

however the (conservative) Youth Unemployment rate is almost double, sitting in the region of 50.9% 

for 2017.  Although there seems to be a decline in youth unemployment from the previous year, there 

has been a general worrying upward trend over the past 5 years, as can be seen in the graph below: 

 

 

Figure 6: South Africa Youth Unemployment. Source: www.tradingeconomics.com| Stats SA 

 

The slight year-on-year decline in youth unemployment, is supported by Stats SA study called 

Vulnerable Groups Series I: the social profile of youth, whereby during the period 2009-2014 the 

number of young people living below the poverty line decreased across all provinces; with Free State, 

Limpopo, and Northern Cape leading the pack with declines of 17, 12, and 11,6 percentage points 

respectively.  This may seem encouraging, however, the youth unemployment rate is still at an 

unacceptably high rate, and South Africa still features in the top 5 highest youth unemployment 

countries in the world. (Stats SA) 
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South African Youth Unemployment in relation to partner countries (Greece, 

Romania, Macedonia, Turkey, Bulgaria, Costa Rica, Brazil) 

 

Figure 7: Youth Unemployment Rate. Source: Worldatlas.com 

 

According to World Atlas website, Greece, South Africa and Macedonia feature in the top 5 highest 

youth unemployment rates in the world.  

 

In other more recent studies, conducted by the Trading Economics, South Africa is ranked as having 

the highest youth unemployment rate ahead of both Greece and Spain. Suffice to say, that these 

countries have a looming joblessness crises to deal with.  

 

Figure 8: Youth Unemployment Rate. Source: Tradingeconomics.com 
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(Youth) Social Entrepreneurship in South Africa 
 

“The multi-faceted challenges of today call for creative and innovative solutions in the non-

profit and public sectors that are more efficient and human-centred in how they deliver services 

to those who need them most,” says Bertha Centre Director, François Bonnici. (Inside|Out) 

 

South Africa suffers from the triple challenges of extreme Unemployment, Poverty and Inequality 

challenges. These challenges form the driving force of all government policy and programmes. 

According to the National Development Plan (South Africa’s vision for 2030), the labour force (15-64 

years old) make up 64% of the population. Under normal circumstances, this would mean rising 

incomes, increased productivity, higher savings culture and rising living standards. The alternative, it 

states, is a country that is frustrated and destabilised where young people cannot get work, contributing 

to social ills such as violence, crime, abuse and other social vices.  

 

To counter this trend, the NDP outlines policy measures and government programmes to stimulate an 

inclusive economy and young people form the heart of this economy: 

 

“The determinant of success is whether a country can harness the 

advantage of having a large number of young people who are able and 

willing to work”. (NDP) 

 

Despite the need for youth participation in economic endeavours, the Global Entrepreneurship 

Monitoring (GEM) Report of 2015, measured the percentage of 18- to 24-year-olds in South Africa 

involved in early-stage entrepreneurial activity, and found that it is considerably lower than the average 

for Africa (which is 2.4 times the South African figure for this age group), as well as lower than the 

average for efficiency-driven economies, which at 13% is double the South African figure. It further 

states that given South Africa’s high youth unemployment figures (in the region of 60%, using the 

expanded definition) this is cause for concern. (GEM, 2015). This is supported somewhat by an earlier 

study conducted by Stats SA, whereby the number of youth entrepreneurs declined from 609 000 in 

2009 to 543 000 in 2014.  

 

Despite these disappointing entrepreneurial trends generally, there are some exceptional emerging 

social entrepreneurs who have taken these challenges and created exciting products and services out 

of South Africa. 
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Successful social enterprises in South Africa 
 

We asked our interviewees to name their top successful social enterprises in their view, the following 

were cited as most popular: 

 

 
 

 
 

Silulo Ulutho Technologies is pioneering technology in 
emerging and rural communities in and around the Eastern 
and Western Cape. The lack of IT services and digital 
knowledge in these areas has created a niche market for the 
company. They have built a network of supporters and 
clientele within these communities and established 
relationships with local and national companies 
 

 
 
 

 
 
 
 

Mind Trix Media is a bespoke design agency that established 
Gugulethu Township’s first web and design academy. It is driven 
by a desire to support young people from disadvantaged areas 
and making a tangible in their lives by providing them with the 
skills to earn a living for themselves. The scope of their business 
ranges from South Africa, other African countries and throughout 
the world internationally.  

 

 
 

Espinaca Innovations, whose founder is fondly known as the 
Spinach King or Popeye, operates a health foods café and bakery 
that uses spinach as its main ingredient for muffins, bread and 
other baked goods. They advocate for community health through 
healthy eating which is evident in their motto that “If you eat 
healthy, you are healthy and you will look healthy.”  
 

 
 

 
 

Ikapa Live is a township based marketing and communications 
agency renowned for operating Ikasi Experience. Ikasi 
Experience generates a market in townships through creating 
platforms for young entrepreneurs and artists in those 
communities to be discovered. The ultimate goal is for sustainable 
support and development of community culture and 
entrepreneurs so that each township will be self-sustaining in its 
own economy. 
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INTRO TO BELLE AND COMPANY 
 

 

 

Belle & Co. is a Mission-based consultancy for the African Creative and Cultural Industries. It was 

founded in 2009 by Ms. Belisa Rodrigues to provide research, policy and training services to 

governments, civil society and private sector clients who have an interest in the economic, social and 

cultural impact of the African creative and cultural industries. 

 

After operating as a sole proprietor for several years, Belle & Co. is now registered in South Africa with 

the Companies and Intellectual Properties Commission (CIPC) as a Pty Ltd company 

(2016/155458/07).  

 

Belle and Company offers core services in the following areas: 

 

● Capacity Development including creative facilitation, train-the-trainer and workshop design; 

● Research Development in the areas of social impact investment, monitoring and evaluation and 

general cultural and development research and theory; 

● Policy Development in the area of social development, creative and cultural industries, arts and 

culture generally. 

 

Belle and Company aims to deliver services and products to solve the triple threat of poverty, 

unemployment and inequality faced by South Africa. This type of project addressing youth 

unemployment challenges through social entrepreneurship is one that enables us to generate multiple 

perspectives from other countries and derive best practices regarding similar challenges. It also allows 

insights into tackling youth unemployment emanating from initiatives other countries have developed 

using entrepreneurship, education and policy tools. This will lead to innovative solutions for the context 

in South Africa and the continent as a whole. 
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Team 
 

BELISA RODRIGUES – Founder and Senior Consultant 

 

Ms Rodrigues, a South African native, holds a Bachelor of Fine Arts 

Degree, Post Graduate Diploma in Marketing Management, and an 

MBA from the Graduate School of Business at the University of Cape 

Town where she was awarded the Old Mutual Gold Medal for 

academic excellence on the MBA programme. 

 

Up until recently she worked as the Business Development Manager 

of the African Arts Institute, a South African based research and 

training institute. She has previously been the General Manager of 

the Arterial Network – a continent-wide advocacy body of artists, cultural activists and others working 

in the cultural sector in Africa (present in 40 African countries).  She is well versed in corporate 

governance affairs, finance, operations and cultural policy development. 

 

Ms Rodrigues previously served as an elected member of the African Union’s Economic, Social and 

Cultural Council (ECOSOCC); was a ministerial appointee serving on the National Arts Council (NAC) 

of South Africa; is currently the elected Treasurer on the Board of the Music in Africa (MIA) Foundation 

– a pan-African internet portal for African music archives; and is also currently a board member of the 

Association for Visual Arts (AVA) in Cape Town, South Africa. 

 

Previously a Salzburg Global Seminar Fellow for the Salzburg Global Forum for Young Cultural 

Innovators and Cultural Leaders, Ms. Rodrigues was recently selected as a Mandela Washington 

Fellow for 2016, as part of President Obama’s Young African Leadership Initiative (YALI) where she 

completed 3 months in the USA learning about Human Centred Design, Design-Driven 

Entrepreneurship and Social Impact Investing. 
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TAURIQ JENKINS – Senior Associate  

 

Mr Jenkins is the founding artistic director of the Independent Theatre 

Movement of South Africa (ITMSA) and Shakespeare in Prison South 

Africa. His work has been covered by the Folger Library and NPR. He 

has a Master in Fine Arts Degree in Acting from Columbia University 

in New York and was Columbia’s Graduate School of Arts Sciences, 

2015-2016 Oral History Merit Scholarship recipient. He is an alumni 

fellow of the International Fellows Program at Columbia’s School of 

International and Public Affairs focused on US Foreign Policy, and an 

alumni of International House, a leadership residency in New York. He 

served as an advisory board member of the Columbia Arts Initiative. 

 

He was the former chair of the Performing Arts Network of South Africa (Western Cape).  He is currently 

a director of the Observatory Improvement District, Vice Chairperson of the Observatory Civic 

Association and co-founder of the Observatory Shakespeare Festival. He was festival organiser of the 

International Observatory Festival of the Arts, and the founder of the International Observatory Human 

Rights Film Documentary Festival, ‘The Right to Know”. 

 

At International House, NYC, Tauriq stage managed the historic event, “When the Federal Reserve 

Bank Speaks, The World Listens” with US Federal Reserve Bank chairs, Janet Yellen, Ben Bernanke, 

and Allan Greenspan as well as part of the organising team of the conference, “Generation Jobless” a 

solution based conference in NYC on global youth unemployment with branches of the US government, 

leaders in business such as Fortune 500 CEO’s, NGO’s, City Mayors, and millennials. He has also 

directed four Black History Month Presentations in New York, at International House. 

As artistic director of the ITMSA he trains professional actors, prison inmates, and teachers in the 

Western Cape, and worked in conjunction with the Department of Education. As an actor, he has 

worked extensively in Europe and the United States in both theatre and film including the Royal 

Shakespeare Company (Stratford Upon Avon, UK), Classic Stage Company, NYC, Harlem 

Shakespeare Festival, NBC, BBC, National Geographic, and Universal Studios. 

 

In 2013, he was awarded the prestigious International Davis Peace Prize for groundbreaking theatre 

and rehabilitation work in South African prisons. See his Tedx talk on his work in 

incarceration. https://www.youtube.com/watch?v=mjovM5RVozg 
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NOBANTU NHANTSI – Research and Facilitation Associate 

 

Ms Nhantsi, a bi-ethnic (Xhosa/Zulu) woman born in Durban with roots in 

the Transkei and raised in Pretoria now living in Cape Town,  holds a 

Bachelor of Commerce in Investment Management, a Bachelor of Social 

Science honours degree in General Psychology and recently completed 

Phase 1 facilitator training for transformative dialogues through No Name 

Initiative Ignite. 

Up until recently she was a Programme Coordinator in Durban for an 

NPO/NGO called HOPE worldwide involved in capacity building 

workshops and coordinating service provider workshops for beneficiaries as well as forging and 

maintaining key stakeholder relationships in that space. Responsibilities also entailed collection of 

various data and report writing for donors. Before this post she was also invoved in Transnet’s Teenage 

Health Programme creating workshop content, facilitating and coordinating activities in 

Pietermaritzburg as well as Durban for a strategic partner called Nemacure (PTY) Ltd. 

 

She is currently a Research Associate for Belle and Co. and looking to complete a Masters in 

Development Studies at the University of the Western Cape and excited to explore another South 

African province in her repertoire. 

 

ANDILE DUBE – Associate Consultant 

Andile Bonginhlanhla Dube is an entrepreneur who has five years of 

experience in the property industry and in entrepreneurship education. He 

is a founder and creative director of the Young Hustla Initiative, where he 

and his team teach classes on entrepreneurship and business aimed at 

underprivileged and previously disadvantaged young people in township 

and rural areas. Through the initiative, they also design and create 

innovative entrepreneurial educational teaching tools such as educational 

comic books. He is also a member of the Presidential Youth Working 

Group, where he advises ministers and the president of South Africa on 

youth matters.   Andile holds a BCom in Economics and Econometrics from the University of 

Johannesburg. Upon completion of the Mandela Washington Fellowship, he will continue his work of 

educating young people in entrepreneurship and business. Currently an Associate Consultant at Belle 

and Co. 
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MUSA MAILILU– Research Associate  

Mr Mailula holds a Bcom Honours Degree in Econometrics, obtained 

in 2010 from the University of Johannesburg. He has majored in, 

Econometric Model Building, Time Series Analysis, Finance, 

Microeconomics and Macroeconomics.  

In 2009, based on his 2007 and 2008 record of academic excellence, 

he was invited to be a member of the Golden Key International 

Honour Society under the University of Johannesburg’s chapter.  

Mr Mailula has extensive experience in Market Research, Data 

Analytics, User Experience (UX) and User Interface (UI) Testing. 

His passion in data sciences has led him to provide free-lance academic support services to South 

African postgraduate students. The support involved, research design, development of a sampling 

frame, development of online surveys (both qualitative and quantitative), contacts mining, data 

collection and management and last but not least, statistical data analysis and data visualisation 

techniques. He has advanced proficiency level in the utilisation of data analysis tools (both quantitative 

and qualitative data) for deriving valuable insights from data.  

His background in UX and UI has led him to develop research tools which enhance the user’s 

satisfaction through improved ease of use, accessibility and enjoyment while participating in research.  

Mr Mailula is an aspiring humanitarian, as a result he has attended a 7 days training course between 

the 18th - 24th of March 2017 in Social Entrepreneurship (Florina, Greece) as a Belle & Co research 

associate in partnership with the Association of Active Youths of Florina (OENEF) and Youth Alliance. 

The words of Confucius strongly resonates in his heart and mind that “If you think in terms of a year, 

plant a seed; if in terms of ten years, plant trees; if in terms of 100 years, teach the people.” 

 He is currently a Research Associate for Belle and Co. 
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RESEARCH METHODOLOGY, SCOPE AND LIMITATIONS 
 

Research Methodology 
 

Belle and Company played an active role in the design of the research frameworks and tools for 

dissemination across all seven countries in the DIVE Research Phase of the EU Erasmus+ supported 

project “DIVE in Social Entrepreneurship Programme”.  

 

The research is intended to give a broad-based and localised (country or city) perspective on the issue 

of youth unemployment and social entrepreneurship. Some questions being explored included, but 

were not limited to, the following:   

 

• What would motivate a young unemployed person to become a social entrepreneur? 

• What do you think are the top three critical obstacles for a young person when developing a 

social business idea? 

• Describe what an ideal ecosystem would look for a thriving social entrepreneur/enterprise? 

• What kind of cross-sectorial cooperation and networks would be possible and beneficial for 

young unemployed people to further develop their social ventures in your country/community? 

• If you had to start your own social business, what support would you need? 

 

An online survey tool (see ATTACHMENT I) was co-designed and used across all partner countries. 

Similarly, an interview guide (see ATTACHMENT II) was designed and disseminated for uniformity 

purposes in relation to the semi-structured in-depth interviews. Focus Group sessions were largely left 

to individual partner countries to design as deemed appropriate. 

 

The data was collected as follows: 

• 381 Online surveys were completed by youths from all nine provinces in South Africa. These 

surveys were conducted during February of 2017 targeting those aged 16-32 years.  

• 12 Semi-structured in-depth interviews were conducted with 12 social entrepreneurs from 9 

different social enterprises.  (List of social enterprises interviewed, SEE ATTACHMENT III) 

• 2 Observation/Focus Groups of social entrepreneur start-ups in training 
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Data analysis tools/techniques used:  

Quantitative data analysis was used for basic demographic and population data gleaned from the 381 

surveys, such as age analysis, gender ratios, employment level and geographic data. 

 

Most of the questions in all three data sets, however, were qualitative in nature. Belle and Co. used 

sophisticated data visualisation tools to make sense of some of the more open ended information from 

respondents. These tools included, but were not limited to, the following: 

 

o Word cloud/Cirrus Tool– we used it to count and visualize the number of specific terms used 

by the respondents in answering a question. The data forms a cloud-like formation by 

manipulating the size of words most frequently used ie. High frequency, bigger the word 

becomes. 

o Summary Tool– we used this to provide an overview of the main themes in their responses 

and compile one sentence from the summary of phrases.  The tool ranks the words in their 

frequency of use.  

o Links Tool– allowed us to summarise the most frequent words and also link phrases. This 

allowed us to identify and quantify the degree of relation between words visually. We were able 

to identify how the less frequently appearing themes were related to the other less frequent 

themes through the main themes. 

 

Prior to using the tool, the following data preparation practices had to be followed: 

 

o Extract all the qualitative data collected or transcripts and copy them into one word document. 

o Use the F7 function to correct the spelling only. Do not correct the grammar or change the 

exact words uses to replace with synonyms. The tool groups similar words only, it cannot 

understand synonyms.  

o If there’s any data that needs to be coded first, the same word/code must be used. There are 

instances where the participants will use an acronym instead of the full word. 

� E.g. SAPS instead of South African Police Services 

 

When all done copy and paste all the corrected data into the tool and start the analysis. 
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Scope 
Online Surveys 

Belle and Co. decided to expand its online survey dissemination from 100 online surveys (minimum 

requirement across all Partner countries) to 381 surveys for its national study. This allowed a spread 

of respondents across South Africa’s 9 Provinces, however, there seemed to be an uneven spread 

with a high concentration of survey respondents in Gauteng (42%), South Africa’s largest province by 

population, but with an unusually low respondent rate in Western Cape (8%) despite it being South 

Africa’s second largest province. See below bar graph: 

 

 

Figure 9: Provincial breakdown of respondents surveyed. Source: Belle and Company. 

 

In-depth Interviews 

Most of the interviews conducted were done face-to-face in and around various social entrepreneurship 

hubs in Cape Town, Western Cape, South Africa. At least 5 of the social entrepreneurs hailed from one 

of the largest and most populous townships in South Africa, namely, Khayelitsha Township.  

 

Focus Group Sessions 

During the research phase, Belle and Co took part as an active participant and observer in two 

workshops related to “Understanding Social Enterprise in South Africa”. One workshop was held over 

3 days, and another over 2 days, hosted by the Social Enterprise Academy Africa Hub, based in Cape 

Town. Belle and Company managed to observe the two groups of social entrepreneurs (approx. 14 
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Data Limitations 
 

Qualitative data has its limitations due to the interpretative nature of analysis. Visualisation tools help 

somewhat to lessen these biases, but pose the following general limitations:  

 

• Cannot group synonyms. E.g. help and assist 

• Doesn’t understand sarcasm and jokes. E.g. the attention I received from you was as good as 

the one I received from the cemetery.  

• When conducting sentiment analysis, the tool will pick up good as a positive sentiment and 

ignore the rest, it won’t pick up that the person actually meant the opposite.  

• The tools are not multilingual. They only cater for the analysis of one language at a time.  
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TARGET GROUP 
The intention of the “Dive in Social Entrepreneurship Programme” is to focus on uplifting unemployed 

youth using social entrepreneurship education and capacity building programmes. Thus, the aim of the 

research phase was to find out more about this specific demographic. The demographic data of our 

381 respondents, was as follows: 

Gender split 
39% Male, and 61% Female 

Age Groups 

 

Figure 10: Age analysis of respondents surveyed. Source: Belle and Company. 

Employment status 

 

Figure 11: Employment status of respondents. Source: Belle and Company. 
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Education levels 

 

Figure 12: Education levels of respondents. Source: Belle and Company. 

 

Provincial Origin 

 

Figure 13: Provincial origin of respondents surveyed. Source: Belle and Company. 
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RESULTS 

Motivations to become a young social entrepreneur 
 

The first part of our investigation was unearthing key motivations for youth to becoming a young social 

entrepreneur.  

 

As illustrated in the diagram below, 26% of those surveyed wanted to do something better or improve 

on an existing provision while 23% wanted to be their own boss followed by 21% wanting to change 

the world. After that 12% were motivated to exploit an opportunity and 10% to meet a need. Very 

few were motivated by the wish to avoid a corporate career (1%) or aspiration to becoming rich 

(2%). The other 5% had their own specified motivations such as personal growth, doing what you 

love. 

 

Figure 14: Motivations to become a social entrepreneur. Source: Belle and Company. 
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We also interviewed social entrepreneurs to find out what motivated their move into the social 

entrepreneurship space. One of the dominant themes emerging from the analysis was that of personal 

experiences of poverty. Also, the personal effects of observing or being exposed to others that were 

more privileged, and, how that inspired a longing and desire to achieve more for their lives.  

 

“…the limited resources you had growing up are the things that makes 

you dream endlessly…wanting to be something that you never 

thought you would become…” - ABCD Concepts/Sporting Code 

 

The other dominant theme had to do with witnessing social injustice and wanting to see it changed. 

Witnessing social ills, and the profound impact it had on those interviewed to make a difference. 

 

“And how could that be?  How can our pain be a laughing matter? So 

I think it was one of those things and then I thought someone 

needs to do something about this? How is it possible that 

someone else's pain (could) be someone’s way of making fun” - 

18 Gangster Museum 

 

The witnessing of social injustice and experiencing poverty also seemed to be intertwined with the 

theme of leaving a positive legacy for upcoming generations so that they could have better lives 

and also have strong, constructive role models and a healthy world or society left to them. 

 

“…and I think we need more of us doing more of this kind of 

work…if children are going to have anything left for them.” - 

Lakheni 

 

Another theme centered on cultural pride leading to empowerment and validation of communities 

especially those in less-developed and disadvantaged areas. This speaks to pushing back on 

historically oppressive practices and norms and giving worth and validation to those in that 

space.  

 

“…to put my people out there…and then get them to be validated as 

people you know.”  - Greenmedia 
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 Other themes observed included cultural values, how one was raised to appreciate the community, 

and work for the good of the collective, as did the desire to be one’s own boss.  Red tape, and 

gatekeepers, barring some from being able to progress also served as a motivator to create pathways 

for others to not have to experience similar setbacks. And of course, needs identified, and them needing 

to be met, were a motivator to becoming a social entrepreneur.  
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Barriers to becoming a young social entrepreneur 
 

Considering the barriers to social enterprising for young people, those surveyed were asked to identify 

the three biggest challenges. The highest barrier at 27% included a lack of financial resources in their 

list. The next most cited issue was that of business support and development services at 12% 

followed by lack of business experience (9%), lack of training and research (8%), difficulties in 

accessing the market (7%) as well as being misunderstood by society (7%). Further challenges to 

starting a social business included difficulties presented by the legal and regulatory framework 

(6%) as well as competition within the desired space of operation (5%). In addition to these factors, 

although to a lesser degree, young people also noted on a more personal level a lack in self-

confidence (5%), leadership skills (5%) and appetite for risk (4%).  

 

 

Figure 15: Critical obstacles to developing social enterprises. Source: Belle and Company. 
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The social entrepreneurs interviewed also identified securing the right kind of capital as a challenge. 

Some attributed this difficulty to a lack of awareness regarding social entrepreneurship leading to 

potential funders being confused by the business model and banks not being willing to provide 

loans. 

“…we talk about social entrepreneurship but we haven’t 

broadly changed our minds around what that is and what it 

looks like. And so, speaking a language that is broadly 

understood, we’re not there yet.” - Lakheni 

 

The lack of financial resources was a dominant theme as a majority of the entrepreneurs were 

expected to provide for their families due to low income backgrounds. This was a challenge 

because of the perception that they were wasting time chasing dreams instead of getting jobs to put 

food on the table. The family and societal pressure of getting a safe job with a regular salary, health 

insurance, in a stable setting, such as an office or factory is a recurring theme. 

 

“…my parents did not understand. ‘Ok like you know the state 

of this house. We depending on you.’…” - Discover Ikasi 

 

Another theme concerned gatekeepers and the red tape that completely bars entry into the desired 

space. So there is a perception that some people willfully restrict access to the market or even those 

already in the industry that refuse to share valuable information required for progress. Withholding 

knowledge, expertise, and information linked to business opportunity in the community in the fear of 

losing territorial footprint and losing business, were themes in the interviews. 

 

“You’ve been through this, you understand the struggles, you have 

the contact. You can make my journey easier but you choose to 

keep quiet and not say anything.” - ABCD Concepts/Sporting Code 

 

The experience of struggle in a poverty stricken environment does not seem to induce empathy from 

succeeding businesses that have overcome these challenges to helping those currently wading through 

them. 
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Support programs needed for young social entrepreneurs    
 

Young people were asked what they perceived as the three most critical requirements to effectively run 

a social enterprise. Consistent with the highest barrier being a lack of financial resources, the support 

most asked for was financial support indicated at 26%. This was followed by mentoring, which shared 

a score with business training and hands-on experience, being selected by 15% of those surveyed. 

Infrastructure and equipment was selected by 11% of young people surveyed as an important 

requirement as well as a desire for increased accessibility to information (10%) and legal advice 

(9%). Networking (8%) was also an important factor while business support (4%) and peer support 

(2%) were perceived to be relatively minor requirement needs. 

 

 

Figure 16: Success factors for social businesses. Source: Belle and Company. 
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Factors enabling an inclusive ecosystem of support for young social 

entrepreneurs 

 

One of the questions asked of the social entrepreneurs was to describe what an ideal ecosystem would 

look for a thriving social entrepreneur/enterprise. 

 

One of the themes that surfaced was that of collaboration between social entrepreneurs. If 

entrepreneurs would come together and create spaces for knowledge-sharing and settings where 

multiple entrepreneurs could come together to provide services, then all would benefit. 

 “…if those businesses collaborate and work together in shaping 

an ecosystem that each one can actually not just service their own 

like, people in their corners but look at their broader 

community…” - ABCD Concepts/Sporting Code 

 

Having a support structure was an important theme that emerged in the interviews for many social 

entrepreneurs. This could have been family support or peer support or linked to other entrepreneurs 

that have more experience, sharing insights and providing mentorship in a broad context.  

 

“…if you are not surrounded by people that motivate you, 

in your down time you normally just crash.” - 18 Gangster 

Museum 

 

Lack of services relevant for social business stemming from social entrepreneurship knowledge being 

largely unfamiliar, presents challenges for operation. So there is a desire for greater knowledge for all 

stakeholders. 

“…people know what you’re talking about when you say I 

have a social business just as a starting point. I think 

would make a massive difference. Then you’d start getting 

relevant advice.” – Lakheni 

 

One particular enterprise we interviewed is not from the community in which it operates, and 

experienced challenges around cultural relevance/sensitivity. Being outsiders affects the working 

relationship with community members because concepts must be explained in a manner that is relevant 
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for the context and it becomes difficult, even alienating for customers sometimes. The social 

entrepreneurs even viewed their education as a barrier in terms of being able to make novel concepts 

reachable for customers.  

 

 “…you’ll create all kinds of wonderful mechanisms to communicate 

with your customer in the same way and then it just completely falls 

flat and people feel like they’ve been taken for a ride because they 

didn’t understand…” - Lakheni 
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Networks/cross sectoral support needed for young social entrepreneurs 

 

Social entrepreneurs were asked what kind of cross-sectorial cooperation and networks would be 

possible and beneficial for young social entrepreneurs to be successful. 

 

It seems that there is a general sentiment that shared spaces are crucial to the growth of social 

entrepreneurship. Needed are common spaces for entrepreneurs, policy makers, local municipalities, 

outside-communities and investors, to share knowledge, and gain insight into what other entrepreneurs 

are doing, and learn more about social entrepreneurship. In this way, collaboration, and products and 

services, could be provided not only for clients or customers, but for social entrepreneurs and other 

stakeholders as a whole. 

 

“…to create more events, especially like business seminar, we 

need that support system.” - 18 Gangster Museum 

 

Tapping into the informal sector and strengthening those that are already operating as entrepreneurs 

but not yet recognized or supported by government structures appeared as a consideration. 

 

“These people can contribute so much into our economy but they 

not contributing at all.” - Discover Ikasi 

 

A lot more collaboration from the financial sector in the services and products it offers, as well as, how 

they are offered is a need. This includes legal services, bank services, funding initiatives, and audit 

practices that are suited to social business. 

 

“…the way the financial sector is currently structured…doesn’t 

apply to this space and products are not being innovated for this 

space and in fact what people have to deal with here, it just 

prohibits this economy from growing.” - Lakheni 
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Burning social issues for young people in South Africa 
 

A report by the Institute of Race Relations (IRR) reveals the opinions of South Africans when it comes 

to the problems that have not yet been resolved since 1994. In 2015, IRR commissioned a national 

opinion survey of public attitudes to race, empowerment, and other policy issues entitled Race: What 

South Africans really think: 

 

The top two issues identified were unemployment and 

crime. In total, 46.5% of South Africans saw unemployment 

as the most pressing problem, while 28.8% cited crime. 

(IRR, 2015) 

 

Similarly, in our study, young people surveyed were asked what are the main societal issues affecting 

them and why. Analysing the words appearing most frequently, we found that unemployment 

surpassed every other issue. Other social ills listed were crime, alcohol and drug abuse as well as 

poverty and teenage pregnancy. In addition to that lack of education and a dearth in accessibility 

to information, resources, business opportunities and ideas. Another theme that arose was that of 

inadequate spaces for youth development. 

 
Figure 17: Using the Cloud/Cirrus Tool above, a corpus of 8,945 total words and 1,477 unique word forms, were analysed, showing the 

most frequently cited youth concerns. Source: Belle and Company. 
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What does a successful social entrepreneur look like? 

 

Using the Summary and Linking tool, the most frequent words used in this question was analysed as 

follows: 

Thus, based on these visualisation tools, a successful social entrepreneur, according 

youth surveyed looks like the following: 

 

Community-oriented, business savvy, and people-driven. 

 

Figure 18: Using the Linking tool, frequently used words are connected to form a phrase or summation of what a successful social entrepreneur 

looks like according to youths surveyed. Source: Belle and Company. 
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CONCLUSIONS 

Perspectives from young people 
 

● Young people are enthusiastic to ‘dive in’ and get involved in their communities and effect change. 

In fact, the main perceived motivators for youth to start social enterprises included improving on 

an existing provision, being their own boss and changing the world. Other motives that 

featured included recognizing an opportunity to exploit and the desire to meet a need. 

● A lack of financial resources was cited by of young people surveyed as being one of the main 

barriers to starting or operating a social enterprise alongside the need for business support and 

development services and a lack of business experience. It also included a need for training 

and research difficulties in accessing the market and being misunderstood by society. 

● Following the above barriers it stands to reason that financial support would be selected by of young 

people as the main assistance required for their social enterprising endeavours. In addition to that 

the desire for mentoring with business training and hands-on experience also showed a 

strong presence in the types of support that young people seek. Infrastructure and equipment, 

access to information, legal advice and networking opportunities also presented as important 

requirements. 

 

Perspectives from social entrepreneurs 
 

Social entrepreneurs from a range of enterprises articulated a number of motivations for choosing 

this type of business model. These included: 

 

1. Personal and environmental experiences of poverty 

2. Witnessing social injustices  

3. The desire to leave a legacy for future generations. 

 

These social entrepreneurs also encountered various barriers in their experience as social 

entrepreneurs. Prevailing themes were: 

 

1. Difficulty finding the right type of financial resources 
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2. Lack of support whether from family or other 

entrepreneurs 

3. Lack of  collaboration 

4. Shortage or  nonexistence of mentoring 

 

The ideal ecosystem and cross-sectorial networks and collaborations were discussed. Key aspects 

identified were: 

 

• Greater education around social entrepreneurship 

• Establishing legal frameworks 

• Collaboration between communities, especially between the civic entities, 

government, informal, and private sectors 
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RECOMMENDATIONS 
 

There is benefit in having young people that are keen to contribute in their communities urged on 

by witnessing social injustice and the desire to leave a legacy of dignity and respect. This vitality 

and intentionality speaks hand in glove to new forms of business practice that fit the duality of 

business and creating a better place to live. Unemployment and lack of financial resources are root 

hindrances to engaging in social enterprise.  

 

Recommendations include business support, developmental services, and training. Better 

education around social entrepreneurship, and collaboration between communities and 

entrepreneurs by creating SE hub spaces for cross pollination would create an ideal ecosystem and 

cross-sectorial networks and collaborations for social entrepreneurship to thrive.  

 

A legal framework is needed, and it’s recommended that more research on policy 

recommendations for legal frameworks be initiated. A shift in the financial sector such as 

banks in recognizing SE as an industry worth its salt as suggested by various interviewees 

is an imperative.  

 

It is evident that social entrepreneurship is a burgeoning field in South Africa with great potential for 

growth considering the high levels of poverty, inequality and unemployment. People already engage 

in entrepreneurship especially through the informal sector. These efforts need to be supported.  

 

It is also recommended that more in depth research into this topic is conducted on a broader 

scale so that greater insights can be reached and more appropriate programmes and 

policies can be developed. Expressed were difficulties in accessing the market and being 

misunderstood by society. Programmes on orientating the family and community about SE 

and Financial support mentoring with business training and hands-on experience as well as 

infrastructure and equipment, access to information, legal advice and networking 

opportunities are recommended. 
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ATTACHMENT I: Survey form for young people (online 

questionnaire)  
 

About Dive in Social Entrepreneurship  

“Dive in Social Entrepreneurship” is a capacity building project financed by the EU under the Erasmus 

+ programme, Capacity building in the field of youth. The key aim of the project is to provide a way for 

active development of human capital, practical encouragement of social entrepreneurial activities and 

establishment of effective pathways to youth employment in strategic cooperation with different 

stakeholders. The project will be implemented during a 17 month period and it will include partners 

coming from following countries: Macedonia, Bulgaria, Turkey, Greece, Romania, Brazil, South Africa 

and Costa Rica.   

NOTE: By participating in this survey, you agree that this information may be used for public research 

purposes only, and may not be sold to third parties.  

NAME: _________________________________________  

CELL:   _________________________________________ 

EMAIL:_________________________________________  

1. Which Gender do you most identify with? 

- M 

- F  

- Other:_________________   

 

2. Your age? 

 

3. Where do you live? (City and Country)  

 

4. Where were you were born? (City and Country) 
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5. Your highest education level? (Select) 

- Primary education   

- Secondary education  

- University 

- Masters 

- PHd 

- Other: ______________ 

 

6. Current employment status? (Select) 

- Employed/self-employed   

- Unemployed   

 

7. What is your understanding of the concept of social enterprise? Elaborate: 

___________________________________________________________________________

___________________________________________________________________________ 

 

8. According to your understanding, what does a successful young social entrepreneur in 

your country look like? Describe: 

___________________________________________________________________________

___________________________________________________________________________ 

 

9. What would motivate a young unemployed person to become a social entrepreneur? 

(Select only one answer) 

- Avoiding a corporate career  

- Being your own boss  

- Becoming rich  

- Exploiting an opportunity  

- Meeting a need  

- Doing something better/ improving an existing provision  

- Changing the world 

- Other 

 

8 What do you think are the most critical obstacles for developing a social business idea? 

(Select a maximum of 3 choices) 

- Legal and regulatory framework  

- Financial resources  

- Access to market  

- Business support and development services  

- Training and research  

- Lack of business experience  

- Misunderstood by society   

- Leadership skills    

- Self-confidence  
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- Lack of a team   

- Hard to scale the impact   

- Competition  

- Appetite for risk 

 

10. If you had to start your own social business, what support would you need? (Select your 

top three choices) 

- Legal advice 

- Mentoring 

- Peer-support 

- Information 

- Infrastructure and equipment 

- Financial support 

- Networking 

- Business support  

- Business training & hands-on experience  

- Other (explain):_____________________ 

 

11. What are the main societal issues that are important to you and why? Elaborate: 

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________ 

 

12.  Do you have a social business idea that you would like to share with us? Explain: 

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________ 

 

Thank you for your time! 
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ATTACHMENT II: The interview guide for partner 

organizations  
Interviewer: 

Date Interview: 

Name stakeholder: 

Stakeholder’s Organization or Sector: 

 

1. Tell us what motivated you to enter in the field of social entrepreneurship? 

 

2. In your experience, what are the main motivating factors for young people to become social 

entrepreneurs? Explain  

 

3. What do you think are the top three critical obstacles for a young person when developing a 

social business idea? Please elaborate. 

 

4. Describe what an ideal ecosystem would look for a thriving social entrepreneur/enterprise?  

 

5. What kind of cross-sectoral cooperation and networks would be beneficial for young 

unemployed people to further develop their social ventures in your country/community? Explain. 

[Vision for the Future] 

 

6. Describe two successful social enterprises in your country?  

 

Thank you for the time for conducting this interview :) 
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ATTACHMENT III: Social Enterprises Interviewed 

 
LOGO 

 
DESCRIPTION 

 
WEBSITE 

 

 
LAKENI 
 
We are a group buying company. We support communities 
to buy together in order to get goods and services at lower 
prices. 
 
But we do more than that. We also offer community-based 
groups such as crèches, churches and stokvels the 
opportunity to earn money from commissions for every family 
that they sign up. When a family buys through Lakheni, the 
buying group earns a commission. 
 
 

 
 
 
 
 
 

http://lakheni.co.za 

 

 
SPORTING CODE/ABCD CONCEPTS 
 
About Brands Communities and Designs Concepts (ABCD) 
seeks to better understand how people live, how 
communities interact, and how business and brands interact 
with communities. 
 
We aim to create practical and innovative solutions for 
people to have better access to resources, live healthy 
lifestyles and be active, and also to create a platform for 
businesses and brands to better market themselves in our 
communities. 
 
 

 
 
 
 
 

http://www.abcd-
concepts.co.za 
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18 GANGSTER MUSEUM 
 
18 Gangster Museum is the first of its kind in Cape Town. 
This innovative living museum aims to help South African 
youth to better understand the treacherous path that too 
many in their communities take into gangsterism and, 
ultimately, prison. More importantly, 18 Gangster Museum 
seeks to offer a positive alternative. 
 
Incorporating immersive text and imagery and a replica 
prison cell, 18 Gangster Museum’s installations are curated 
by ex-offenders who share their real-life experiences of 
gangsterism and prison and how they turned their lives 
around. 
 
Visit 18 Gangster Museum today, and be part of the 
movement to demystify the scourge of gangsterism in our 
communities. 

 
 
 
 
 
 
 
 

http://www.18gm.co.za/ 

 

 
BALA BOOKS CREATIONS 
 
Bala Books Creations has been involved with various school 
projects in South Africa for the publishing of personalized, 
illustrated story books in the two years that the business has 
been in operation. In the short period that we have been 
operating we have been engaged in producing illustrated 
comic books for schools in the townships of South Africa. 
 
Our pilot projects are growing from strength to strength. Bala 
Books Creations owns the sole rights for the Albook TM 
books range. And have introduced the Graduation 
Commemorative AlbookTM to various Universities namely: 
 
UNISA, UNIVERSITY OF JOHANNESBURG and Business 
schools namely: MILPARK BUSINESS SCHOOL as an 
offering to their graduates.The Graduation Albook TM has 

 

 

 

 

 

 

 

http://www.balabookscreatio
ns.co.za 
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proved to be a hit with graduates and is the first of its kind in 
the graduation domain. Mission Statement 
 
Using our expert creative design, editing, digital printing and 
binding departments, we strive to supply media in the form of 
published articles about parts your life, to provide people with 
their very own personal story, autobiography and records of 
your life history. We are the publishers of the people, who are 
all authors of their own lives. 
 

 
 
 

 
RIPPLE READING 
 
Ripple Reading is a registered Non-profit Company which 
focuses on literacy and leadership development of children 
within disadvantaged communities. We are building a model 
of effective intervention to teach children to read with 
understanding. Research indicates that below grade-level 
reading abilities and the lack of role models are significantly 
related to the development of aggressive antisocial 
behaviour. Learners with poor reading skills and identified 
behavioural problems during childhood are considerably 
more likely to drop out of school and to have unstable work 
patterns. 
 
Reading skills form the basis of almost all learning, and the 
effect of literacy is widespread, creating bigger ripples in the 
lives of the learners and those they interact with daily. Our 
vision is to assist learners to attain a level of academic 
performance, which will enable them to take control of their 
futures – academically, emotionally and socially 
 
 
. 
 

 

 

 

 

 

 

 

 

 

http://ripplereading.co.za/ 



45 

 

 

 

 
NIK MUFFINS 
 
We bake muffins for a purpose to help the youth to 
#OwningOurFuture. 
  
About the business: 
We pride ourselves with the quality of our products and art 
of service that we offer to all our customers. We specialise 
in homemade muffins, cupcakes and cakes. Catering for 
daily consumption, events such as Office meetings, office 
parties, corporate events, birthday parties, baby showers 
and more. Our special offering includes branded cupcakes 
and cakes to fit company/brand/event identity. 
  
About Nik Muffins Girls Club: 
Nik Muffins Girls Club is a program for young girls in 
townships, the program provides Tutoring, Mentorship and 
Lifestyle lessons. We offer knowledge, Academic and 
financial support with funds that are generated from the 
business girls from Soweto who are a part of The Nik 
Muffins Girls Clubs. Our main objective as the Nik Muffins 
Girls Club is to promote the well-being of girls in our youth 
and provide them with the necessary means of succeeding 
in school and today’s challenging life. We believe that every 
girl in our township communities has the potential to 
become a great individual who can go out and make the 
difference which is needed to enhance the development of 
South Africa and its people. We have therefore designed 
programs that will help nurture that potential and encourage 
all of our girls to excel in their time of being a part of Nik 
Muffins going into their different success paths. 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

http://nik-muffins.co.za/ 
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DISCOVER IKASI 
 
DiscoverIkasi was founded in 2016, as a township listing 
website specialising in generating leads through its national 
portal recognised in the industry as www.discoverikasi.co.za 
 
DiscoverIkasi showcase the best of South Africa’s townships 
from our Food, Tours, Museums, Bars, Clubs, Rentals, 
B&B’s, Sights & Attractions and more…  
 
DiscoverIkasi aims to promote township tourism across 
South African townships in all nine provinces, allowing locals 
from South Africa and the rest of the world to have a central 
point where they can get information about businesses and 
activities in our townships from the people that know it best. 

 
 
 
 
 
 
 

http://discoverikasi.co.za/ 

 

 
FIX FORWARD 
 
Fix Forward, (formerly Trade-Mark) is a non-profit social 
enterprise dedicated to connecting homeowners and 
businesses wanting to renovate, with hand-picked quality 
tradesmen. Having seen first-hand how basic marketing 
resources and a good reference helped a struggling 
tradesman friend from Diepsloot secure work, Josh Cox 
established Fix Forward in 2012 to help others achieve 
similar success. Our Mission 
To create a thriving social enterprise that positively 
influences the world. We aim to do this through challenging 
mindsets, offering exceptional client value and empowering 
tradesmen to build flourishing businesses, to improve their 
quality of life and to inspire others to do the same. 
 

 
 
 
 
 
 
 

http://fixforward.com/ 


