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EXECUTIVE SUMMARY 

 Short intro into the overall process of the research  
 
EuroDEMOS Association partner of Youth Alliance Krusevo made the research DIVE in Social 
Entrepreneurship in Romania in January – February 2017.  
 
Social Entrepreneurship being a new concept and newly defined also through the legislation 
in Romania, the results of the research offered us the opportunity to centralize the real 
situation and feed-back from youth especially and from entrepreneurs, NGOs 
representatives, decision makers, teachers etc.  
 
Firstly the reseach was planned to be just in Iasi – the city where is EuroDEMOS office, but 
when the implementation started it was developed  in 7 counties ( Iasi, Vaslui, Bacau, 
Neamt, Suceava, Galati, Brasov, Bucuresti )from 4 regions (from totaly 8) from Romania. 
 
All the documents (questionaire, interviews, questions for the focus grup) for the research 
were translated in Romanian. 
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INTRO TO THE PARTNER ORGANIZATION 

 Maximum one page as ID of the partner organization  
 
EuroDEMOS (Community Leaders within European Background) is an international 
association of human rights defense, civic school of volunteer involvement, training and 
promotion at local, national and international level of young opinion leaders, by means of 
applicative programs of European interest, having 27 years of volunteer civic constant 
activity. In the last 14 years of activity at international level EuroDEMOS NGO has specialized 
on European policies in training opinion leaders.  
 
The organization's aim is the promotion of human and democratic values and of social 
models.  
 
EuroDEMOS NGO is appreciated as important member in European Parliament AGORA, 
active in priority programs of Council of Europe and European Commission.  EuroDEMOS is 
member of the Asia-Europe Youth Cooperation Platform, collaborator O.S.C.E. (Organization 
for Security and Cooperation in Europe), Monitor of protection of human rights and 
fundamental freedoms in Romania and promoter of them globally. 
 
EuroDEMOS is an umbrella type association, composed of 5 organizations (eg. Youth Org, 
Students Org, Women Org) and 12 departments specialized on domains of civic interest 
(education, youth, democracy, culture etc) 
 

EuroDEMOS Association is also authorized to provide vocational training through 
the Vocational Training Centre that functions within EuroDEMOS. 

EuroDEMOS initiated and coordinated numerous civic programmes of community 
interest in domains such as youth and sport, education, human rights, democracy, 
citizenship, sustainable development, ecology and environment protection, social 



assistance, culture and art etc., developed national and international networks and 
platforms, international and cross border strategies and policies, international newsletters. 
Also, within EuroDEMOS Association functions numerous centres with the specific activity, 
according to the needs of the community: Resources Centre for Volunteers Management 
and Non-formal Education; Youth Centre; Centre of Monitoring the Human Rights Defence 
in Romania; Independent Centre for Citizens Electoral Education, etc. 

EuroDEMOS has got involved constantly since 1990 in promoting civil society by 
training civic and political leaders, through programs of community interest.  
In 2008 EuroDEMOS founded the European Network to Promote Youth Involvement in the 
Decision-Making Process - Involved Youth Coalition (www.involved-youth-coalition.com). 
The Coalition functions with voluntary activity as an environment of information and 
dissemination of youth work at international level. The Coalition represents an important 
resource of information and exchange of good practices for youth workers in Europe in order 
to contribute to the youth involvement in the decision making process worldwide. 
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RESEARCH METHODOLOGY, SCOPE AND LIMITATIONS 

 Short description of the methodology, tools, and process of the research   
 

The research on social entrepreneurship EuroDEMOS implemented the following ways: 
 ON LINE QUESTIONNAIRES:  the questionnaires for youth regarding social 

entrepreneurship we applied on Google docs on line and it was promoted through 
social networks accessed by young people; but the young people were not so 
interested to fill the questionnaire; those that filled are the young people that were 
contacted personally by EuroDEMOS members 

 WRITTEN QUESTIONNAIRES :  because when the young people are filling on line in 
generally they are searching the answers on the internet;  which lead to results that 
are not according to the reality; in this case EuroDEMOS team decided to print the 
questionnaire and to give them face to face to be filled by young people 

 in totally were more than 100 questionnaires were filled by youth(both on line and 
written on the paper) 

 
 INTERVIEWS WITH ENTREPRENEURS:  

-The task was of interviewing  entrepreneurs was accomplished even if the entrepreneurs 
from Romania are not so open to answers to interviews.  
- Because the legal framework was approved in September 2016 in Romania are just a few 
social enterprises/companies that are having this statute.   
- In this situation, EuroDEMOS team adapted to the situation from the field and some of the 
interviews are taken to social entrepreneurship established according to the legislation, 
some are entrepreneurs that through their business they have social purpose but they didn't 
t manage to register according to the legislation, some of them are from companies that 
beside business are having also a social part and some of them are from social associations.  
 

 The FOCUS GROUP involved 12 persons: youth, youth involved in other NGOs, 
teachers, entrepreneurs 
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OVERVIEW OF YOUTH UNEMPLOYMENT & SOCIAL ENTREPRENEURSHIP IN ROMANIA 

 General definition of the terms  

http://www.involved-youth-coalition.com/


 General situation with focus on youth unemployment and social entrepreneurship  
 

The social economy was legalized in 2015, when a law was adopted 219/2015 of the 
same name.  

This was defined as “all activities organized independently by the public sector, whose 
purpose is to serve the general interest, the interests of a corporate and / or personal 
interests patrimonial by increasing employment of persons belonging to the vulnerable 
group and / or production and supply goods, services and / or works. “ 

Another parliamentary bill under discussion is the project contractor social 547/2014 in 
September 2016 was back in the Chamber of Deputies for reconsideration in specialized 
commissions due to negative reports rejection sent plenum.  

Tax breaks depend on the resources devoted  to social entrepreneurship options and  
local authorities are not yet sufficiently stimulative.  

 
There are 4 ways you can practice social private initiative: social companies, 

cooperatives, credit unions, foundations and associations. 
1.  Associations and foundations are the most numerous: 85% of social economy 

organizations, accumulating 63% of total revenues and 59% of the workforce 
employed by the sector in 2012. 

2. Cooperatives accounted for 6% of the total number of organizations have achieved 
14% of total revenues generated by the social economy and employed 24% of total 
employees. Of the 2228 cooperatives, 42% were consumer cooperatives, 
cooperative handicraft 38%, 16% agricultural cooperatives, and only 4% credit 
cooperatives. 

3. Credit unions represented 7% of all social organizations, 5% of revenue and 4% of 
all employees. 

4. Companies owned by social economy organizations - 2% of total organizations, 
with a high share in total revenues of 18% and 13% of the total jobs created.  

 
Youth unemployment 
 
The youth unemployment rate is the number of people aged 15 to 24 unemployed as a 

percentage of the labour force of the same age. Therefore, the youth unemployment rate 
should not be interpreted as the share of jobless people in the overall youth population. 

 
What is the current situation? 
 

 More than 5 million young people aged 15-24 are unemployed in the EU today.  This 
means that more than one in five young Europeans on the labour market cannot 
find a job. In Greece and Spain, it is even one in two. 

 More than 33% of unemployed people under 25 had been unemployed for more 
than a year in 2013. 

 7.5 million young Europeans between 15 and 24 are not employed, not in education 
and not in training (NEETs).  

 
 In 2016, the unemployment rate reached its highest level of 21.8%, youth (15-24 

years) 
 



The unemployment rate was 6.6% in the first quarter of 2016, the value equal to 
the previous quarter, according to data released Thursday by the National Statistics 
Institute (INS). 

 By gender, the spread between networks unemployment was 2.3 percentage points 
(7.6% in men and 5.3% women) and the residential areas, only 0.2 percentage points (6.7%; 
urban versus 6.5% in rural areas).  
 

 Romania is one of the countries with the lowest percentage of newly employed 
graduates. 
 
In 2015 they had a job 68.1% of young people graduating in the last 3 years (2012, 
inclusive) a form of education. 

  
 European average of this indicator was 76.9, the same year, according to a Eurostat 
study. 
  
 Recent graduates are young people aged between 20 and 34 years who have 
completed a program of education ago 1-3 years.  
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RESULTS: MOTIVATIONS TO BECOME A YOUNG SOCIAL ENTREPRENEUR? 

 Add statistics from the survey eg. pie charts, graphs. 

 Then analyse the interviews, and cluster the various motivations from the in-depth 
interviews below the statistics. 

 
According to the questionnaires on youth: 
 

 
 
 
 

 According to the interviews on entrepreneurs and focus group:  
- Open opportunities to innovation and creativity 
- Is a market where not so many persons are interested to be involved 
- The willing to make something new  



- The willing to develop an enterprise for the community 
- To solve social problems 
- To have an added value to your business  
- To see and to make the business different than the others 
- The positive feedback of those with which you interact  
- To be the own boss and to have a flexible programme  
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RESULTS: BARRIERS TO BECOMING A YOUNG SOCIAL ENTREPRENEUR? 

 Add statistics from the survey eg. pie charts, graphs. 

 Then analyse the interviews, and cluster the various motivations from the in-depth 
interviews below the statistics. 

 
According to the questionnaires on youth: 
 

 
 
According to the interviews on entrepreneurs and focus group: 

 Not knowing enough the legislation 
 Missing of support/facilities offered by the local/central authorities/institutions 
 The mentality/education of the population regarding buying something 
 Not enough financing for start-up 
 Missing of mentors that can provide support in developing a social enterprise 
 Too high expensive to have a social enterprise 
 Hard to maintain the balance between profit and the social purpose assumed 
 At the begining the birocracy takes a lot of time, energy and money 
 The national fiscal system  
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RESULTS: SUPPORT PROGRAMS NEEDED FOR YOUNG SOCIAL ENTREPRENEURS 

 Add statistics from the survey eg. pie charts, graphs. 

 Then analyse the interviews, and cluster the various motivations from the in-depth 
interviews below the statistics. 

 
According to the questionnaires on youth: 
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RESULTS: FACTORS ENABLING AN INCLUSIVE ECOSYSTEM OF SUPPORT FOR YOUNG SEs? 

 Add statistics from the survey eg. pie charts, graphs. 

 Then analyse the interviews, and cluster the various motivations from the in-depth 
interviews below the statistics.  

 
According to the interviews on entrepreneurs and focus group: 
- Stabile legislation and facilities for social enteprise 
- An environment in which the entrepreneur is aware that his business needs the 
community, but also the community to sustain the entrepreneurs knowing the advantages 
- Satisfied people when we speak about the own employees, custumers and partners; the 
be a balance between personal and social life 
- Less documents to prepare for the state and less taxes 
- To be integrated in the own environment  
- To be sustained by the autorities 
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RESULTS: NETWORKS /CROSS SECTORAL SUPPORT FOR YOUNG S. ENTREPRENEURS? 

 Add statistics from the survey eg. pie charts, graphs. 

 Then analyse the interviews, and cluster the various motivations from the in-depth 
interviews below the statistics. 

 
According to the interviews on entrepreneurs: 
 

 Development of umbrela organizations for social enterprise which to represent the 
citizens interest at national/international level to support social entrepreneurship 

 There are some social NGOs that can provide help 
 There are some examples like: Federation of Social Enterprise for insertations, 

ENSIE Europa, NESst 
 Should be some institutions that to offer assistence, consultation and mentorate 

with information to help young people to became more active in social 
entrepreneurship fields 
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SIMPLY LIST EXAMPLES OF “SUCCESSFUL” SOCIAL ENTERPRISES IN MY COUNTRY”  

ORGANISATION NAME DESCRIPTION WEBSITE /CONTACT/PERSON 



ADV Romania  www.alaturidevoi.ro 

Motivation SRL  www.motivation.ro 

Asociatia Ateliere fara 
Frontiere 

 www.atelierefarafrontiere.ro 
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RESULTS: WHAT ARE THE BURNING SOCIAL ISSUES FOR YOUNG PEOPLE? 

 List all the issues – maybe count the most popular to the least popular. 
 

 Access to education for youth from rural area, children from social institutions and 
orphanages, lack of support for the children that are willing to learn.  

 Equal changes on labor market, removing nepotism 
 Encouragement of a healthy lifestyle because on the market we find many 

unhealthy food.  
 The level of information of the society, the willing for what is new.  
 The support of persons with disabilities. 
 I consider that the information and financial support are important for evolution 

and to win against the competition.  
 Moral support for the others, financial support, capacity of communication 
 The lack of jobs for the vulnerable persons. Making jobs for this persons would 

help the development of economy.  
 The poverty, because unqualified persons find very hard a job and the 

unemployment among disabled persons because they are not accepted by the 
employers.  

 Financial part and the possibility to be remarked on this field with the help of the 
state would show a healthy market, that is carefully supervised by the state 
institutions 
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VALUE ADD: YOUNG PEOPLE’S THOUGHTS ON NEW SOCIAL BUSINESS IDEAS? 

 Anything interesting come up in the surveys? 
 

 I would be interested to open an restaurant where to have good prices to also can 
help the young people in need 

 Line of assembly electronic components for persons with locomotion disabilities 
 Educational centers or Excellency centers for youth from rural area for those that 

are willing to learn 
 Factory of packing supplies/stationery where to be places of work for unqualified 

mothers, minors mothers, adults with disabilities, people that are trying to be 
integrated in the community 

 A help center for older people. In this center I would like also to have restaurants 
and dormitories for old people and a special place where they to be involved in 
different activities. 

 Cooking traditional food with the help of women from disadvantaged families 
 A creation centre where to be employed just people with deficiencies 
 A centre of social reintegration for the people who suffered by accidents and have 

physical deficiencies  
 A hotel for the street dogs and a space for the abandoned animals  
 Tailoring, textile factory where to work the person with physically and mental 

deficit 



 A coffee shop where the people can make by themselves the coffee, can read, play 
different game 

 An association for children with disabilities, entertainment and special education  
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SOCIAL ENTERPRISES INTERVIEWED “MINI CASE STUDIES” 

LOGO ORGANISATION 
NAME 

INTERVIEWEES DESCRIPTION WEBSITE 

 Alaturi de voi 
Foundation - 
Romania 

Angela Achitei   

 Asociatia Viitorul 
Tinerilor 

Iancu 
Constantin 
Lucian 

  

 FONSS- 
FedFONSS- 
Federatia 
Organizatiilor 
Neguvernamenta
le pentru Servicii 
Sociale/ politici 
publice si 
advocacy pentru 
servicii 
socialeeratia 
Organizatiilor 
Neguvernamenta
le pentru Servicii 
Sociale/ politici 
publice si 
advocacy pentru 
servicii sociale 

Munteanu 
Mihaela 
Steliana 

  

 Clubul pentru 
Pace 

Aurora Balan   

 Cercetasii 
Romaniei PFA 

Jalba Oana   
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CONCLUSIONS AND RECOMMENDATIONS 

 Concrete conclusions and recommendations as outcome from the research phase  
 
 

 IN ROMANIA IN GENERAL THE YOUNG PEOPLE ARE NOT HAVING THE INITIATIVE 
TO OPEN A BUSINESS AND SHOULD BE MORE OPPORTUNITIES ESPECIALLY FOR 
SOCIAL ENTREPRENEURSHIP DEVELOPMENT  

 THE SOCIAL ENTREPRENEURSHIP BEING NEW IN ROMANIA, IT SHOULD BE 
ORGANIZED BY THE SPECIALIZED INSTITUTIONS SOME INFORMATIVE CAMPAIGNS, 
SEMINARS AND TRAINING TO PROMOTE IT AMONG YOUNG PEOPLE  

 IN COMPANIES IN ROMANIA NOW THERE ARE SPECIAL DEPARTMENT DEDICATED 
TO SOCIAL RESPONSIBILITY, BUT THIS IS NOT ENOUGH; THE ACTUAL 



ENTREPRENEURS ARE NOT FAMILIARIZED WITH SOCIAL ENTREPRENEURSHIP AND 
ALSO THEY SHOULD BE INFORMED TO BRING THEIR CONTRIBUTION TO SOCIAL 
ENTREPRENEURSHIP DEVELOPMENT 

 
 
 
 

 

 


